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marketing IS sexy... 

... If you don't think so,  

you probably haven't tried it with the right agency!!! 
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+44 800 019 6813 

pink.accuracast.com 

Intelligent Search Marketing  

By 

Farhad Divecha  

Pink!  AccuraCast  
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ASL?  

ü Search, mobile & social media marketing agency  
 

ü Founders: Jerome & Farhad Divecha  
 

ü Launched Pink!  to target LGBT market  

 

ü Registered 100% Ethical SEO ®  
 

ü Over 100 clients worldwide  

 

ü Founded in February 2004  
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The Hook - up Manifesto  

üWhat are you looking for?  
ÅIdentifying the right targets  

 

üWill you pay? How much?  
ÅTargeting without paying too much  

 

üHow do we get a ñhappy endingò? 
ÅMaximising search marketing ROI  
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What r u looking for?  

üUse a wide variety of tools  

 

üDonôt rely on preconceived notions 

 

üThink outside the box  
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What r u looking for?  

üUse a wide variety of tools  

ðAdWords Keyword Tool, Wordtracker , 
Keyword Discovery  

ðGoogle Insights for Search  

ðGoogle Ad Planner  

 

üDonôt rely on preconceived notions 

üThink outside the box  
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Research tools  

üUse a wide variety of tools  

ðAdWords Keyword Tool, Wordtracker , 
Keyword Discovery  

ðGoogle Insights for Search  

ðGoogle Ad Planner  

 

üDonôt rely on preconceived notions 

üThink outside the box  
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What r u looking for?  

üUse a wide variety of tools  

 

üDonôt rely on preconceived notions 

ðSearch isnôt the always the best way to 
drive traffic  

ðBanner ads can work  

 

üThink outside the box  
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Case study: Caravan Event  
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What r u looking for?  

üUse a wide variety of tools  

üDonôt rely on preconceived notions 

 

üThink outside the box  

ðIdentify where your target users are  

ðIdentify what your target users like  
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Case study: Roxio  France  
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Will u pay? How much?  

üPaid v Organic search  

 

Info 

Transactional 
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Donôt pay too much 

üCalculate affordable CPCs  

ðConsider individual keywords  

ðAlso consider overall keyword portfolio  


