
AA IGLTA Presentation 



George Carrancho, American Airlines Rainbow TeAAm 

National sales and marketing manager on 
!ƳŜǊƛŎŀƴ !ƛǊƭƛƴŜǎΩ wŀƛƴōƻǿ ¢Ŝ!!ƳΦ   

¢ƘŜ wŀƛƴōƻǿ ¢Ŝ!!ƳΩǎ Ƴƛǎǎƛƻƴ ƛǎ ǘƻ ǎŜǊǾŜ ǘƘŜ [D.¢ 
travel market, and is considered the first dedicated 
LGBT sales team in corporate America. 

Carrancho has been a part of the AA team for five 
years.  With an approach that integrates traditional 
diversity initiatives with market goals, we have an 
enhanced and successful understanding of diverse 
employees and customers. 



American Airlines:  From Grassroots to Campaign Strategy 

American Airlines, is the industry leader in outreach to LGBT travelers ς dedicated 
to the market since 1994. 

Rather than rely solely on traditional paid advertising in gay media to reach 
consumers, American Airlines instead played to our strengths.  We established our 
LGBT workplace standards, while we invested our marketing resources in 
supporting leading LGBT community nonprofits and national organizations, 
benefiting both American Airlines and the LGBT community.   

 

 

 

Grassroots Sponsorships = Brand Reputation and Customer Loyalty 

American earned sustained loyalty for over a decade.  Our branding has achieved 
multi-million impressions in national event advertising, mirroring the benefit of 
paid advertising through our consistent dedication to important causes. 
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